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Abstract 

Living in the 21st century without developed critical thinking is not easy. Teenagers deal with a bunch of 

advertising, targeting them as the most important consumer group, and are often highly influenced by 

various advertisements. Young people are usually not fully aware of the good and bad sides of advertising 

and its historic influence on a society which dates back to the beginning of the 20th century and the period 

of the industrial revolution. 

This learning scenario leads to students searching for examples of ads, using the Europeana platform. 

Moreover, students learn and talk about advertising when answering specific questions. Finally, based on 

what they learnt, students make their own advertisements in OneNote digital notebook, using Adobe 

Spark Post. 
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Subject English language 

Art 
History 
ICT 
Croatian language 

Topic Advertising 

Age of 
students 

13 

Preparation 
time 

30’ 

Teaching time 110’ 

Online 
teaching 
material  

OneNote – each student has their own section where they post their work. The 
teacher can see, monitor and assess students’ work one by one. 
Adobe Spark Post – for making digital posters and webpage (advertisements) 

Offline 
teaching 
material 

/ 
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Europeana 
resources 
used 

• Old advertisements 

• Model advertisement 
 

 

Licenses 

Attribution CC BY. 

Integration into the curriculum 

Some recommended topics for 13-year-old students in English curriculum in Croatia are: The world around 

me and Technology including functions as: understanding the world of technology and creative expression 

through choosing and explaining the choice of picked information from different sources. It also refers to 

development of critical thinking. 

Aim of the lesson 

Students will be able to search, filter and choose the right information using Internet browser and 

Europeana  platform, make their own digital poster or a website representing their fictional “product”, 

present it at its best, recognize good and bad sides of advertising. 

Outcome of the lesson 

Students make a digital advertisement of their fictional “product” in order to present its value. 

Trends 

Student centered learning: students at their own pace do the task at home and ask the teacher for help 

or advice using OneNote digital notebook. 

Peer-learning: students learn from each other by listening, watching and assessing their peers’ work. 

Assessment: Students assess peers’ presentation skills using a rubric made for that activity. 

21st century skills 

Creativity, collaboration, communication, information literacy, media literacy, technology literacy, 

productivity and responsibility. 

 

https://www.europeana.eu/portal/en/search?f%5BTYPE%5D%5B%5D=IMAGE&q=advertising&view=grid
https://www.europeana.eu/portal/en/record/9200579/wp94pm2d.html?q=advertising#dcId=1582369252323&p=1


 
 

3 
 

Activities 

Name of 
activity 

Procedure Time 

Warm up Teacher shows an advertisement using Europeana Collections platform 
to present an example of the advertisement from the beginning of the 
20th century. Teacher elicits some students’ answers by questions:  
What does it advertise?  
Which is the targeting group? 
Which decade is it from?  
Which information does it give?  
What are good and bad sides of this ad? 
 

5’ 

Searching 
Europeana 

Teacher shows students the content of Europeana homepage and how 
to navigate through menu and different tabs. Teacher gives students 
the instructions to search for an older advertisement on Europeana 
Collections to find a certain ad they like to present and explain why they 
have chosen it. After choosing the item they want, they need to answer 
the same questions they answered in the warm-up activity.  
 

15’ 

Creating 
advertisements 

Teacher gives the task to students to make their own digital poster or 
website using Adobe Spark Post presenting their fictional “product” 
giving following information: the name of product, the name of the 
brand, the characteristic features of the product, the targeting group 
of possible clients, the price and a catchy slogan. 
They need to paste the work in the page of their OneNote section in 
order to have it reviewed by teacher and to fill in their portfolio. 

30’ 

Presentation Students present their work to their classmates who act as their 
possible “clients”. Teacher monitors the process of presentation taking 
notes of each of them. 

40’ 

Assessment Students, according to the rubric for oral presentation, give their 
feedback and opinion on the peer presentations. 

20’ 

 

Assessment 

Rubric used for peer assessment and summative assessment by the teacher (Annex) 

******************************* AFTER IMPLEMENTATION ******************************** 

 

Student feedback 

Students give the teacher feedback through a conversation about the lesson. 

Teacher’s remarks 

/ 
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About the Europeana DSI-4 project 

Europeana is Europe’s digital platform for cultural heritage, providing free online access to over 53 million digitised items drawn 

from Europe’s museums, archives, libraries and galleries. The Europeana DSI-4 project continues the work of the previous three 

Europeana Digital Service Infrastructures (DSIs). It is the fourth iteration with a proven record of accomplishment in creating 

access, interoperability, visibility and use of European cultural heritage in the five target markets outlined: European Citizens, 

Education, Research, Creative Industries and Cultural Heritage Institutions. 

European Schoolnet (EUN) is the network of 34 European Ministries of Education, based in Brussels. As a not-for-profit 

organisation, EUN aims to bring innovation in teaching and learning to its key stakeholders: Ministries of Education, schools, 

teachers, researchers, and industry partners. European Schoolnet’s task in the Europeana DSI-4 project is to continue and expand 

the Europeana Education Community  

https://www.europeana.eu/portal/en
http://www.eun.org/home
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Content Content completely correct. Student 
shows a thorough preparation of the 
topic. Topic is clearly presented; 
examples relevant; information in 
logical order; clear conclusion and 
natural transitions. 
  

Content mostly correct. Student 
shows a good preparation of the 
topic. Most information is in logical 
order; topic and conclusion present; 
some transitions are sudden and 
illogical.  

Some information correct but some out of 
topic. Student shows some preparation of 
the topic.  Concepts and ideas are weakly 
connected; lacks transitions; topic and 
conclusion not clear almost at all. 

 Confusing ideas lead to lack of 
understanding of the topic. 
Some information not relevant. 
Presentation does not flow; no 
apparent logic to order of the 
information; no conclusion and 
transitions. 

  

Presentation 
skills/Speech 

The audience's attention is completely 
captured. A great deal of visual effects 
but not interrupting the attention. Clear 
and confident speech, and does not 
mispronounce any words. The use of 
grammar parts: Present Continuous, 
Future Simple Tense, Going to are 
accurately used.  

Interesting to watch. Used some 
visual effects. Clearly and confident 
speech most of the time, and 
mispronounces some words.  The 
use of grammar parts: Present 
Continuous, Future Simple Tense, 
Going to are accurately used most of 
the time.  

Sometimes interesting. Rare visual effects. 
Speech sometimes unclear.  
Very often pronunciation mistakes. 
The use of grammar parts: Present 
Continuous, Future Simple Tense, Going 
to are not accurately used most of the 
time.  

The point of the presentation 
often confusing. Lack of visual 
effects. Speech often 
incomprehensible, and audience 
frequently not interested. 
Mispronounce words almost all 
the time. The use of grammar 
parts: Present Continuous, 
Future Simple Tense, Going to 
are not accurately used. 
 

Vocabulary 
(a brand, a catchy 
slogan, to 
entertain, 
advertise, 
commercials, ads) 

Uses key vocabulary. Extends 
vocabulary by defining words that might 
be new to most of the audience.  
 

Uses key vocabulary. Includes one or 
two words that might be new to 
most of the audience, but does not 
define them. 

Uses key vocabulary. Does not include any 
vocabulary that might be new to the 
audience. 

Doesn't use key vocabulary. 
Uses simple words that 
everyone understands or over-
complicated words which no-
one can follow. Student does 
not comprehend the used 
words. 

Creativity 
 
 
 
 
 
 

Very original presentation. Student uses 
the unexpected moments/facts to catch 
the audience’s attention. The text does 
not prevail, there are just guiding 
speech prompts.  
 

Some originality present; good 
variety of materials and method of 
presenting. Student uses more text 
in the presentation than  guiding 
speech prompts. 

Presentation is plain and monotonous. 
There are often repetitive parts/ideas. 
Student uses the great amount of text in 
the presentation. There are just fewer  
guiding speech prompts. 

Presentation is repetitive; scarce 
original ideas or completely 
lacks of original ideas. The text 
is literally copied from used 
sources. There are not any  
guiding speech prompts. 


