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Abstract 

What is propaganda and what effect does it have on us? Why were propaganda posters used during the 

Second World War and what made them so effective?  

In this learning scenario, we study examples of propaganda posters used across Europe during the Second 

World War.  We look at the posters artistic style, language content and try to decipher the message that 

the posters are presenting.  

After studying authentic posters from the Europeana catalogue, pupils are tasked with creating their own 

poster. 

This learning scenario has been designed with children in upper primary in mind.  However, the content 

could be adapted for older or younger pupils. 
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Subject History, English, art, technology 
 

Topic Second World War 
 

Age of students 10 - 11 

Preparation time 1 hour 

Teaching time 3-5 hours 

Online teaching 
material  

YouTube video from the Imperial War Museum 
Optional: Online pinboard (e.g., Padlet) for pupils to store their own images from 
independent research.  

https://www.youtube.com/watch?v=s16YLhKzfNI
https://padlet.com/
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Pupils with access to devices (iPads / computers) might decide to create their posters 
digitally using an art app. (e.g., Sumo, free app). 
 

Offline teaching 
material 

A3 paper, art materials: paints, pencils, rulers, etc. 
Post-it notes for plenary/assessment 

Europeana resources 
used 

As class teacher, two options are available. 
Option One: Teacher led approach. Before the lesson, the class teacher creates and 
shares a collection of posters relevant to the topic.  
Option Two: Pupil-centered approach. Pupils search for posters (or create their own 
Europeana accounts -if they are at least 13 years old- and create their own 
collections).  
 

Suggested search words: WWII poster, WWII propaganda, second world war 
poster  

 

Licenses 

x Attribution CC BY. This license lets others distribute, remix, tweak, and build upon your work, 

even commercially, as long as they credit you for the original creation. This is the most 

accommodating of licenses offered. Recommended for maximum dissemination and use of licensed 

materials. 

Integration into the curriculum 

This lesson can be aligned with the European School’s curriculum: 

Discovery of the World 

• Year 5 Eras of Change and Conflict 

• Describe changes and conflicts in people’s thoughts and beliefs; 

Art 

• Knowledge: in each of the major historical periods: prehistory and the ancient world, Middle Ages, 

modern era, 19th century, 20th century to the present. - From the fields of o The static arts: image, 

photography, painting, modelling, sculpture, craft, architecture… 

• Skills: To develop technical skills in the field of static art: By using ICT equipment (computers, 

scanners, digital cameras, programs) 

 

This lesson can also be aligned with the UK national curriculum for Primary Schools: “They should 

construct informed responses that involve thoughtful selection and organisation of relevant historical 

information. They should understand how our knowledge of the past is constructed from a range of 

sources”. 

 

Aim of the lesson 

• Pupils have a basic understanding of what propaganda means. 

https://sumo.app/
https://www.eursc.eu/Syllabuses/2015-09-D-30-en-3.pdf
https://www.eursc.eu/Syllabuses/2013-04-D-10-en-2.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/425601/PRIMARY_national_curriculum.pdf
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• Pupils begin to understand how images and language can be used to influence us (e.g. our thoughts 

and actions). 

• Pupils know that propaganda posters were used during WWII 

• Pupils recognise some features that made WWII propaganda posters so effective. 

• Pupils can begin to look at historical and modern media with a more critical eye.   

 

Outcome of the lesson 

• Pupils have analysed original WWII posters and noted themes in the type of language and imagery 

used.   

• Pupils have created their own poster on either a WWII theme or a modern theme. 

 

Trends 

• Project based learning 

• Peer feedback 

• Visual search and learning 

 

Key competences 

This lesson incorporates the following key competencies:  

• Literacy: Studying the use of persuasive language and grammar in the posters 

• Digital: Researching examples of posters on the Europeana website and internet. Optional – 

creating a pinboard of posters they found through independent research. 

• Citizenship: An understanding of the role that these posters played in creating a unified belief – 

leading to the consideration of how propaganda should be used responsibly.  

• Cultural awareness and expression:  An understanding of how these posters have become so 

iconic that they have become a part of British culture. 

 

Activities 

Name of 
activity 

Procedure Time 

Finding 
propaganda 
posters      

Start with a whole class discussion.  Have any of the pupils heard of the term 
propaganda before? What do they think it might mean?  Share a definition. 
Why might propaganda have been used during WWII? Watch this video. 
 

30 
minutes 

Research Using the Europeana website, pupils try to find examples of propaganda 
posters.  If pupils are allowed to have their own Europeana accounts, they can 

1hr 

https://www.youtube.com/watch?v=s16YLhKzfNI
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Name of 
activity 

Procedure Time 

save the posters they find in their own gallery.  This gallery can also be used 
as an example.  
 

Studying 
images and 
language 

As a whole class, revisit the original question.  What is propaganda? Give 
children the opportunity to view the posters that other children in the class 
have found.  If using tablets (e.g., iPads), this can be done via screen mirroring 
(e.g., Apple TV); alternatively, children can visit each other's workstations., 
discuss what the message the poster is trying to convey.  Talk about the use 
of persuasive language, imperatives, short sentences. Why is imagery 
important? Are any posters more effective than others? 
 

45 
minutes 

Design own 
posters 

On an A4 piece of paper, pupils do a rough design of their own poster.  They 
might use the internet to find images to use. 
 
*Note. The topic of the poster can be determined by the teacher or by the 
child.  They may want to recreate a WWII poster or they might like to try and 
create a poster on a modern theme that they think is impacting their 
community e.g. environment. 
 

45 
minutes 

Create own 
poster 

Now on a larger A3 piece of paper (or digitally), pupils create their own 
propaganda poster. 
 

2 hours 

Peer 
feedback / 
class 
plenary 

With a talk partner, pupils show each other’s work and give each other 
feedback.  After this stage, some time to edit and improve their posters might 
be given. 
Where possible create an art gallery style display of all the posters that the 
children have made in the classroom.  Give children time to look at each 
poster.  As a class, discuss which posters they think are most effective and 
why.  Feedback should be constructive, not critical.   
Using post-it notes, children write one thing that they have learnt from the 
project onto a note and put the not onto a board. 

30 – 1hr 
mins 

 

Assessment 

 

******************************* AFTER IMPLEMENTATION ******************************** 

 

Student feedback 
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Teacher’s remarks 

 

About the Europeana DSI-4 project 

Europeana is Europe’s digital platform for cultural heritage, providing free online access to over 53 million digitised items drawn 

from Europe’s museums, archives, libraries and galleries. The Europeana DSI-4 project continues the work of the previous three 

Europeana Digital Service Infrastructures (DSIs). It is the fourth iteration with a proven record of accomplishment in creating 

access, interoperability, visibility and use of European cultural heritage in the five target markets outlined: European Citizens, 

Education, Research, Creative Industries and Cultural Heritage Institutions. 

European Schoolnet (EUN) is the network of 32 European Ministries of Education, based in Brussels. As a not-for-profit 

organisation, EUN aims to bring innovation in teaching and learning to its key stakeholders: Ministries of Education, schools, 

teachers, researchers, and industry partners. European Schoolnet’s task in the Europeana DSI-4 project is to continue and expand 

the Europeana Education Community. 

  

https://www.europeana.eu/portal/en
http://www.eun.org/home
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Annex 

 


